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OUR VISION

The Small Business 
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NOTICE IS HEREBY GIVEN OF THE 29th ANNUAL
MEETING OF THE SMALL BUSINESS ASSOCIATION

OF BARBADOS TO BE HELD ON
THURSDAY SEPTEMBER 22, 2022, AT 3:00 PM,

VIA ZOOM

AGENDA

1. Ascertainment of Quorum & Call to Order

2. Prayers

3. Excuses

4. Welcome & Opening Remarks

5. Minutes of the 28th Annual Meeting held on November 25, 2021

6. Matters arising from the Minutes

7. Board of Directors’ Report

8. Treasurer’s Report & Financial Statements

9. Auditors’ Report

10. Appointment of Auditors

11. Elections

12. Any other business

13. Termination

By Order

Dr Lynette Holder
Secretary
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INTRODUCTION

Following two years of negative 

economic growth, occasioned by the 

COVID-19 pandemic, the Barbados 

economy began to emerge during the 

period under review with some 

improvement in the productive 

sectors. At the end of June 2022, the 

Central Bank of Barbados reported 

economic growth of 10.5% compared 

to the same period in 2021, due in 

large measure to a rebound in the 

tourism industry. Concomitantly, 

was a decline in the unemployment 

rate to 9% from a high of 17.2% for 

the period. The relaxation of the 

COVID-19 protocols aided in the 

recovery process and assisted the 

productive sectors in the recom-

mencement of commercial activity, 

as confidence gradually began to 

return to consumers. 

This picture is however tempered by 

the newest exogenous shock to the 

business community – the supply 

chain disruptions and increases in 

fuel prices, influenced by the ongoing 

war in the Ukraine. This latest 

development poses a further threat 

to the much needed recovery efforts 

and exacerbates the challenge to a 

rebound of the micro, small and 

medium enterprise (MSME) sector. 

The financial year 2021 – 2022 
concluded with a cloud of uncertain-
ty over local commerce, as the 
Barbados economy continued to be 
plagued with a high cost of living, 
rising oil prices and the shortage of 
commodities in the global market, 
resulting in increased cost of local 
fuel and food. This was further 
compounded by growing public 
sector debt thus creating limited 
fiscal space for Government to 
provide for vulnerable sectors in the 
economy. MSMEs have therefore 
found it more challenging to access 
low interest debt to fund start-ups 
and expansion. Due to a decline in 
the disposable income by the average 
consumer, small firms were 
challenged to adapt their business 
models, lower margins and create 
value-added features to maintain 
customers and increase market 
share, where possible. The use of 
digital solutions, just-in-time 
processes and flexi-time work were 
some of the approaches employed 
during the year to enable small 
businesses to adapt to the changing 
business environment. While the 
association saw some business 
closures on account of the weakened 
economy, some MSMEs demonstrat-
ed needed innovations to reposition 
their businesses during the period. 

The SBA maintained a strategic focus 
on the thematic areas developed in 
the strategic cycle 2019 – 2022, 
cognisant that the economic condi-
tions influenced by the COVID-19 

pandemic necessitated this programmatic 

agenda to support the membership at this 

time. The Board and management 

however, closed the �scal year having 

undergone a strategic planning process for 

he period 2022 – 2025, with a focus on 

preparing the membership in particular, 

and the association in general, for an 

anticipated rebound and growth in the 

local economy.

The ensuing pages will therefore discuss 

the key activities implemented during the 

period under review, according to 

following thematic areas:

1. Advocacy 
2. Skills development
3. Marketing support
4. Networking 
5. Information sessions

1. ADVOCACY
The SBA enhanced its advocacy 
agenda during the period, in part 
due to the very challenging 
economic environment and its 
obvious deleterious impact on the 
MSME sector. In addition to several 
public/private sector committees 
where the association is 
represented to speak on the behalf 
of the membership and the wider 
sector, the association submitted 
recommendations to Government 
on short- and medium-term 
solutions needed to strengthen the 
sector and improve the business 
environment for MSMEs. Some of 
the advocacy intervention include:  
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1.1 MINISTRY OF SMALL BUSI-
NESS ON THE COLLATERAL 
REGISTRY – meetings were held 
during the reporting period on the 
formation of a Collateral Registry for 
the MSME sector. These included 
sessions with the Jamaican counter-
part to review the model in that 
country to better understand the 
initiative and its application to the 
Barbadian market.   

1.2 DEVELOPMENT OF A JUNIOR 
STOCK EXCHANGE – the SBA 
partnered with the Barbados Stock 
Exchange to prepare a concept paper 
for the development of the Junior 
Market. This project was endorsed by 
the Ministry of Small Business and 
funding sought in part, from the 
Caribbean Development Bank, to roll 
out a programme to introduce the 
Junior Stock Exchange in Barbados.  

1.3   MINISTRY OF LABOUR, 
PRICES & INCOMES PROTOCOL – 
the SBA served on the Social Partner-
ship Sub-committee on a Prices & 
Incomes Protocol administered by 
the Ministry of Labour. This body of 
work provided the SBA an opportuni-
ty to represent the interest of small 
firms in a myriad of areas including 
the cost of fuel, rising commodity 
prices, bank fees, among other areas.

1.4   NATIONAL TASK FORCE ON 
BUSINESS & TRADE FACILITA-
TION – this committee was organ-
ised by the Ministry responsible for 
Commerce with a focus, inter alia on 

the roll out of the Electronic Signal 
Window (ESW). The objective of this 
project is to position the ESW as a 
trade facilitation mechanism to 
improve the relationship between 
business and customs procedures. 

1.5 CARICOM SINGLE MARKET & 
ECONOMY – the SBA consulted on 
the Public Procurement Rules, 
Procedures, Bonds, Guarantees, 
Securities and Framework Agree-
ments, to administer Public Procure-
ment in the Caribbean Community. 
This intervention focused on propos-
als for developing rules, procedures 
and other relevant instruments for 
administering public procurement in 
CARICOM and operationalising the 
Community Public Procurement 
Protocol.

1.6. NATIONAL ADVISORY COUN-
CIL ON SAFETY & HEALTH 
(NACOSH) – participation in 
NACOSH provides an opportunity for 
the association to advance views on 
ways to improve the health and 
safety of business owners and staff, 
and to ensure an enabling policy to 
influence safe working conditions 
amongst businesses. 

1.7 NATIONAL COMMITTEE ON 
WELLNESS IN THE WORKPLACE – 
emerging from the COVID-19 
pandemic were various work-related 
issues to be addressed, physically, 
mentally and environmentally. This 
committee commenced its work 
examining a number of these issues 

 with a view to developing a National 

Workplace Wellness Policy for Barbados.

The SBA lobbied for Government to 
provide financial stimulus to assist 
various micro and small firms due to 
lost revenue on account of the 
COVID-19 pandemic. These initia-
tives had varied outcomes and 
degrees of success, from business 
owners confirming receipt of the 
grants provided, to others indicating 
a long and bureaucratic process to 
access the funding, resulting in 
many not receiving any support. 
Additionally, some of the 
programmes did not cater to the 
immediate needs of firms, such as 
the Wage Support Subsidy, which 
catered specifically to paying 
employees more so than operational 
costs, which many firms indicated 
was their greatest need. Other 
interventions included moratoria on 
loans from commercial banks, 
supported by a similar policy from 
credit unions; moratoria on rents in 
Government’s industrial estates; and 
the provision of interest-free loans. 
While these measures are commend-
able, they assisted only with provid-
ing immediate relief to some firms 
but did not address areas of growth 

PROPOSALS 
SUBMITTED 
FOR POLICY 
INTERVENTION



    Review and amend the policy 
framework for the payment of 
national insurance contributions 
by self-employed persons. A 
benefits regime is required to 
incentive business owners to be 
more compliant in paying into the 
insurance scheme.

     Extend the cap on loans 
provided by the Barbados Trust 
Fund Ltd from $10k to $15k to 
provide additional unsecuritised 
loans for business start-ups to 
incentive more entrepreneurs to 
enter the market. Additional 
funding can be accessed from 
Fund Access or Enterprise 
Growth Fund by the business as it 
grows and develops.

      Remove the 2% foreign 
exchange tax on online transac-
tions and the sewage levy for 
specific sectors (agriculture and 
manufacturing) to assist with 
reducing the high cost of doing 
business.
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The proposals were intended to cater 
to micro and small firms more so 
than medium – large business, since 
this latter group in most cases, had 
the asset base to leverage for 
additional capital to fund their 
operations and benefit at present 
from several legislative and policy 
regimes.

SHORT TERM 
(within next six months)

MEDIUM TERM (6 – 18 mths)
            

    The National Transformation 
Initiative’s programme (NTI) 
should include a focus on 
business management skills as 
well as the soft skills being 
provided. Wherever possible 
micro-financial institutions 
should continue their focus on 
the provision of credit and 
collaborate with agencies such as 
the NTI and the SBA to provide 
the training in entrepreneurship 
and business management.

      Introduce regulations to 
incentive the digital transforma-
tion in business. In addition to 
Smart Cities, online payment 
platforms should be facilitated, 
and electronic commerce 
enabled through regulation of the 
commercial banking sector. 
Additionally, public/private 
partnership should be incentiv-
ised to provide training to 
business owners in the use of 
technology to support the devel-
opment of mobile apps and/or 
other digital footprint, for SMEs 
to better interface with govern-
ment departments in the 
payment of bills, provision of 
data, and the promotion of 
products online.

       Introduced legislation to provide 
for number portability to enable SME 
owners to have greater flexibility in 
the use of their telephone numbers for 
business. 

    Provide for access to grant 
resources for micro and small 
firms to conduct audits and 
retrofit their operations with 
viable renewable energy options.

      Establishment of an Innova-
tion & Growth Fund for firms to 
access grant funding and/or low 
interest loans (1 – 2%) for opera-
tional requirements. A condition-
ality can be linked to the firm 
developing goods and services for 
the export market. This will spur 
new business ideas and a greater 
focus on the internationalisation 
of firms, particularly to benefit 
from trade agreements regionally 
and the UK/EU economic 
partnership agreements.

     Introduce relevant procure-
ment regulations to set aside a 
percentage of Government’s 
goods and services to SMEs using 
technology as a platform for 
procurement, measurement and 
evaluation of the procurement 
regime.

      Introduce legislation to 
provide for a tax incentive for 
firms that invest in research & 
development that led to new 
products for the domestic market 
and/or the internationalisation of 
existing product offerings.

     Amend the Cooperative 
Societies Act to allow for corpo-
rate membership within credit 



8

unions and the relevant regula-
tions for the provision of business 
lending for corporate members.

      Introduce measures that will 
address the ease of doing 
business and the high cost of 
business (e.g., increase in energy 
costs) administered by a commit-
tee of the Social Partnership, with 
quantifiable outcomes estab-
lished and systems in place for 
measurement and reporting.
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2. SKILLS DEVELOPMENT 
The SBA continued its skills develop-
ment trust during the year through 
the hosting of three semesters of 
training in its Entrepreneurial 
Training Series. Due to the COVID-19 
pandemic, the association main-
tained an online delivery format for 
its training. The three semesters held 
during the reporting period were in 
October 2021, February 2022 and 
June 2022 semester. 

The training programmes offered 
included: 
      Content Development for 
      Social Media
      Grow Your Food: Introduction 
      to Square foot Gardening
      Small Business Management
      Basic Accounting for MSMEs
      QuickBooks Basic
      QuickBooks Intermediate

Figures 1 - 4 show diagrammatically the performance of the training, comparing student 

enrollment during the past �ve years, membership and gender distribution, and the 

comparison of management vs computer-related training programmes.

G E N D E R  D I S T R I B U T I O N
Male (46 ) 16%
Female (238) 84%

84%

16%

F I G U R E  1

2017 
2018

212

334

284

2018 
2019

2019 
2020

2020
2021

2021
2022

182
145

F I G U R E  2

E N T R E P R E N E U R S H I P  
T R A I N G  S E R I E S

M E M B E R S H I P  S T A T U S
Member (79 ) 28%
Non Member (205) 72%

72%

28%

F I G U R E  3

C O M P U T E R  B A S E D  
T R A I N I N G  V S  
M A N A G E M E N T  T R A I N I N G
Computer Training (144 ) 51%
Management Training (140) 49%

49%

51%

F I G U R E  4
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2.1.   TRAINING PARTNERSHIPS

2.2.1   The Sagicor Cave Hill School of 
Business, UWI, provided the opportu-
nity for twelve (12) participants, to 
enroll in their short online course on 
ideation entitled, “HOW TO GET 
GOOD SUCCESSFUL IDEAS FOR 
BUSINESS” facilitated by Dr. Ebony 
Utley, Ph.D. The course was held for a 
duration of three (3) weeks, via Zoom. 
By participating in the course, each 
person was able to:

      Differentiate among critical, 
computational, systems and design 
thinking approaches to problem 
solving
       Formulate a good business idea 
that solves a problem for target 
customers
       Construct a value proposition for a 
good business idea that solves a 
problem for target customers

The twelve persons participating in 
the course are:
1. Keisha Williams – SBA  
2. Chadija Gilkes – CGS Fashions Inc. 
3. Deborah Grimes – Lifelong Skills 
4. Elizabeth Jeremie –Natural Beauty 
Studio  
5. Raymond Thompson – R.T. Brewing
6. Andrea Franklyn – Azure Gourmet
7. Jessica Reid – Virtual Aide Barbados 
8. Carlos Jones – Miracle Balm
9. Maria Joseph – SweetGenius
10. Graham Belle- Belle Imagery
11. Andrea Williams – Nailsbylexy 
12. Wayne Willock – Ruk-A- Tuk
  

2.2.2  Through the Small Business 
Development Unit (SBDU) of the 
Ministry of Energy, Small Business 
and Entrepreneurship, members of 
the association were invited to 
participate in their MSME develop-
ment workshop titled, "BUSINESS 
CONTINUITY MANAGEMENT". The 
workshop was held for two (2) days 
and facilitated via the zoom platform. 
The members who participated in 
this workshop were as following:

       Atoya Hinds – East Point 
       Consultancy
       Dwayne Henry – Infiniti     
       Networkz
       Portia Doyle - IMORO
       Rosita Lynch – Carlton Flowers
       Cecilia Elliott Alleyne – Adeyo    
       Investments

2.2.3  The Barbados National 
Standards Institution (BNSI), in 
collaboration with CARICOM 
Regional Organisation for Stan-
dards and Quality (CROSQ) and 
partner organisations, hosted a 
National Dialogue on Quality 
Infrastructure Export Support for 
the Agro-processing Sector. Invita-
tions were extended to members of 
the association in the agro-process-
ing, manufacturing, and agricul-
ture sectors. Some one hundred 
and twenty-three (123) members 
were invited to participate. The goal 
of the workshop was to develop an 
Action Plan which would enable the 
QI institutions to provide quality 
services needed by Agro-proces-
sors to effectively meet export 
requirements for their products. 



3. MARKETING SUPPORT

The association organises a number of marking interventions to assist with the promotion of members’ goods and services. 

These include promotions using social media platforms, as well as mainstream media, and the participation in expos to give 

member-�rms greater exposure. Due to the ongoing pandemic, the number of expos was curtailed during the year, with one 

such event being held in the last quarter of the �scal period. 
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The objectives of the workshop were as follows:

      to increase participants’ awareness of the 

importance of quality in enhancing competitive-

ness of businesses.

       to increase participants’ understanding of the 

role of QI in enhancing the development of the 

agro-processing.

       to provide guidance to the QI institutions in 

Barbados to structure its services to match the 

needs identi�ed for the agro-processing sector.
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WARRENS BUSINESS FAIR & EXPO

The SBA supported the Warrens Business 

Fair and Expo, hosted by the Ministry of 

Energy and Business Development under 

the theme, “BUILDING A STRONGER 

BUSINESS COMMUNITY”. The expo was 

held in the car park of the Warrens O�ce 

Complex. Several members were given the 

opportunity to participate in the expo and 

to showcase their products at the event.  

Several public and private sector organisa-

tions, who provide regulatory and business 

development services to the MSME sector, 

were also in attendance to showcase their 

services at the event.

VIRTUAL CHRISTMAS 
SHOWCASE
During the month of December, the 

SBA held a Virtual Christmas Showcase 

to highlight the services and products 

of �rms, members and non-members 

alike. This showcase replaced the 

Christmas catalogue publication. 

During this activity, businesses were 

given the opportunity to promote 

their goods and services on the SBA’s 

social media pages (IG & Facebook) as 

well as participate in the virtual 

showcase – a recorded production 

aired on Facebook and YouTube. 

Businesses produced 3-minute videos 

of their product o�erings, which were 

presented in a collage of sectoral 

promos. The enclosed are samples of 

the �yers used to promote the 

showcase and images from the 

“Christmas Corner” on social media.

BOARD REPORT 2021 - 2022
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3.1 E-Communications 

Due to the heavy reliance on social media & the SBA’s website to promote members’ products and the 
association’s service offerings, data is gathered and collated monthly on the public engagement with these 
platforms. This information assists in assessing the impact of these mechanisms in communicating the SBA’s 
message and to provide the opportunity to improve as needed. 
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Table 1 shows a continued increase 
in the followers on all networks, from 
3% on Facebook to a 27% increase on 
Instagram.  Additionally, figures 5 – 6 
provide information on the major 
areas of interest for persons visiting 
the website. This latter information 
helps in the messaging of the associa-
tion and assesses the impact and 
content development of the website

Platform

Facebook

Facebook Group

Twitter

LinkedIn

Instagram

Percentage 
Increase
3.07%

25.89%

7.84%

16.73%

27.72%

June 2021

9,764

481

2,163

5,053

1.911

June 2022

10, 073

649

2,347

6,068

2,644

Actual 
Increase
309

168

184

1,015

733

10 326

3488

2376

1896

WEBSITE TOP 5 PAGES

1227

SBA 

HOMEPAGE

FIGURE 5

16.82%

5.62%

3.38%

3.05%

1.98%

MEMBERSHIP

DIRECTORY

BECOME A 

MEMBER

SBA

TRAINING

SBA

MARKETPLACE

166

355

71

47

WEBSITE TOP 5 DOWNLOADS

13

MEMBER’S BENEFIT

BROCHURE

FIGURE 6

21.92%

28.54%

13.07%

8.66%

3.39%

MEMBERSHIP

APPLICATION FORM

NATIONAL 

SURVEY

BUSINESS PLAN

TEMPLATE

FINANCIAL

NEWSLETTER
3.39%
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Below is a sample of photos from the session and the 
flyer used to promote the programme. 
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4. NETWORKING

The association hosted its first 
face-to-face networking session for 
the financial year under review, in 
the month of April. This session was 
held at the Lloyd Erskine Sandiford 
Centre and featured the launch of the 
SBA Members’ Benefit Programme. 
The programme promotes a range of 
discounts and special packages 
offered by industry partners across a 
range of economic sectors. Some 20 
partners are engaged in the provision 
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M E M B E R  I N F O R M A T I O N  
S E S S I O N S  A T T E N D A N C E

T O T A L

919

5. INFORMATION SESSIONS

Several information sessions were held 

throughout the year to address current 

a�airs issues, areas of business 

development, and other educational 

topics to assist members in the 

e�ective management of their �rms. A 

total of ten sessions were organised 

focusing on developing an export 

culture, digital integration, and mental 

health, among other areas. The 

sessions were held online and 

livestreamed via the SBA’s Facebook 

platform.  Table 2 provides a list of the 

monthly sessions, whereas �gures 7 – 

10 demonstrate diagrammatically, the 

attendance per session and the 

distribution of participants in the areas 

of gender and membership. The data 

further shows a signi�cant growth in 

the patronage of the monthly sessions 

in the year under review compared to 

the previous �scal period. 

PRESENTED TO THE 29th ANNUAL MEETING OF THE SMALL BUSINESS ASSOCIATION OF BARBADOS

WEBINAR

Developing a Culture of Preparedness Amongst 
People

Developing a Framework for Alternative Financing for 
MSMEs

Locally Developed; Global Reach - A Discussion on 
Exporting Your Business

It’s Not Business as Usual – Helping MSME’s Through 
Payments and Digital Integration

Virtual Christmas Showcase

The SBA’s Journey into 2022

Virtual Tax Clinic – What Should You Know to Become 
Tax Compliant?

Facilitating an Export Culture among Small Firms

Taking Care of Your Mental Health - Implications for 
the Bottom Line

Mitigating the Risk of Natural Disasters - Preparing 
for the Storm

ATTENDANCE

58

63

41

41

114

275

100

75

90

62

MONTH

July

August

October

November

December

January

February

March

May

June

T A B L E  2

F I G U R E  7

M E M B E R  I N F O R M A T I O N  
S E S S I O N S  A T T E N D A N C E  F Y  2 0 2 1  -  2 0 2 2

F I G U R E  8
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Due to the heavy reliance on social media & the SBA’s website to promote members’ products and the 
association’s service offerings, data is gathered and collated monthly on the public engagement with these 
platforms. This information assists in assessing the impact of these mechanisms in communicating the SBA’s 
message and to provide the opportunity to improve as needed. 
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51%

6  MEMBERSHIP

The SBA continued during the year, to 

attract new members to the organisation. 

The waiver of the annual subscription fee 

remains a value proposition for new 

members, particularly due to the harsh 

economic conditions a�ecting the business 

environment.  At the end of June 2022, a 

total of 195 new �rms joined the association, 

a slowing of growth from the previous 

�nancial year during the height of the 

COVID-19 pandemic. 

For the second straight year, female-owned 

busineess represented the majority of the 

new �rms, at 67% of the businesses, while 

general services was the main sectoral 

grouping, at 59%. The majority of the new 

businesses were micro – with less than 5 

employees or earning annual revenues 

under $500k. The association attracted 

membership from all 11 parishes, however 

the majority came from St Michael (47%), 

followed by Christ Church at 18%.

M E M B E R S H I P  
D I S T R I B U T I O N

MEMBERS

NON MEMBERS

O U R  B O A R D  R E P O R T

PRESENTED TO THE 29th ANNUAL MEETING OF THE SMALL BUSINESS ASSOCIATION OF BARBADOS

49%

69%

G E N D E R
D I S T R I B U T I O N

FEMALE

MALE

31%

F I G U R E  9 F I G U R E  1 0

30 34

119

393

NEW MEMBERSHIP
COMPARISION

2017
-

2018

2018
-

2019

2019
-

2020

2020
-

2021

2021
-

2022

195

F I G U R E  1 1

67%

G E N D E R  D I S T R I B U T I O N

FEMALE

MALE 

33%

F I G U R E  1 2



FEMALE

MALE 
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N E W  M E M B E R S H I P  D E M O G R A P H I C
S E C T O R A L  D I S T R I B U T I O N

PROFESSIONAL SERVICES 4%

WHOLESALE/ RETAIL 17%

F I G U R E  1 3

GROUP 1%

MANUFACTURING 8%

CONSTRUCTION 3%

AGRIBUSINESS 8% 

GENERAL SERVICES 59%

97%

B U S I N E S S  C L A S S I F I C A T I O N

MICRO 97%

SMALL 2%

33%

F I G U R E  1 4

GROUP 1%

2%

ST. LUCY 3%

ST. PETER 2%

F I G U R E  1 5

ST.JAMES 6%

ST. ANDREW 1%

ST. JOHN 1%

ST. JOSEPH 3%

ST. THOMAS 6%

ST. GEORGE 6%

ST. MICHAEL 47%

ST. PHILIP 8%

CHRIST CHURCH 18%

47%
P A R I S H  D I S T R I B U T I O N

ST. LUCY 

ST. PETER 

ST.JAMES

ST. ANDREW
ST. JOHN 

ST. JOSEPH

ST. THOMAS

ST. GEORGE

ST. MICHAEL

ST. PHILIP

CHRIST CHURCH

1%

59%

17%

3%

8%

4%

8%

1%
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Below are images of some presenters 
during STOSEC.

7. SMALL BUSINESS WEEK 2021
The SBA hosted the 18th iteration of 
Small Business Week (SBW) in 
September 2021, in a virtual format 
owing to the ongoing pandemic. 

A. ACTIVITIES  

I. CHURCH SERVICE
A Church Service was held at the New 
Dimension Ministries Church on 
Barbarees Hill, St. Michael and 
streamed live via the church and the 
SBA’s Facebook pages. Several 
persons joined the session in person, 
while members and stakeholder 
viewed the service online.  

II. STATE OF THE SECTOR CON-
FERENCE
The State of the Sector conference 
(STOSEC) was held at the Barbados 
Hilton Hotel and featured specially 
invited guests, in attendance at the 
physical location. Over 140 persons 
watched the event online. Presenta-
tions during the conference included 
the keynote address from the secre-
tary general of CARICOM; the execu-
tive director of the Caribbean Export 
and partners of the global firm, 
Think Global. An opening ceremony 
preceded these presentations and 
featured addresses from the Minister 
of Small Business, the SBA president 
and title sponsor, FLOW Business. 
STOSEC was dubbed ‘The Regional 
Perspective’ and attracted persons 
from several countries in the hemi-
sphere. 
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MICRO 97%

SMALL 2%

GROUP 1%
Minister Kerrie Symmonds - Minister of Small Business & Entrepreneurship

Dr. Carla Barnett - Secretary General of CARICOM

Deodat Maharaj -  Caribbean Export Development Agency

Team from Think Global, Brazil



20

BOARD REPORT 2021 - 2022
O U R  B O A R D  R E P O R T

PRESENTED TO THE 29th ANNUAL MEETING OF THE SMALL BUSINESS ASSOCIATION OF BARBADOS

III. YOUTH FORUM

The annual Youth Forum was again held 

virtually due to COVID-19 and was 

presented as a Facebook Premiere. The 

Youth Forum featured:

A Look at our Youth Entrepreneurs

Life Hacks for Streamlining your Career - 

Jessica Reid Virtual Aide Barbados

Entertainment – Kiah Shurland

Importance of Innovation and Technolo-

gy in Developing Your Career – Matthew 

Springer, Holistec; and

A Virtual Treasure Hunt.

IV.  SMALL BUSINESS AWARDS

The Small Business Awards event also 

featured an online format as well as 

in-person attendance. Members vied for 

prizes in a number of sectoral categories 

including micro, small and medium 

business segments. Other special awards 

were also presented including prizes for 

members of the public who participated 

in the inaugural “FOLLOW US TO 

SMALL BUSINESS WEEK” promotion. 

Above are images of the youth entrepreneurs making their presentations.

AWARD

The Business Start-Up Award

The Micro Business Award

The Small Business Award

The Group Member Award

The President’s Award

The Minister’s Award for Innovation

Entrepreneurship Award 2021

People’s Choice Award 

Public Participation Award

WINNER

DWP Saturnia Travertini Italia

Safe Food Essentials

Shine Automotive Inc.

Pig Farmers Cooperative Society

Robert Homer (RMH Financial Consultants Inc)

IMORO

Shine Automotive Inc.

Delice la Crème 

Kimmele Jn-Pierre

FOLLOW US TO SMALL BUSINESS WEEK 

PROMOTION

The FOLLOW US TO SMALL BUSINESS WEEK 

promotion was created to give exposure to 

businesses who joined the association during the 

period July 2019 to June 2021. Businesses were 

posted each day of the promotional period, to the 

SBA’s social media channels, and the public was 

invited to tag or text the name of their favourite 

business, to win daily prizes. Daily winners 

advanced to a final round to be eligible for the 

grand prize, which was presented at the Awards 

event on the final day of SBW.
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LOOKING AHEAD

The SBA enters the new financial year with cautious optimism. The COVID-19 pandemic still relevant and impacting lives 
and livelihoods, necessitates that diligence is observed in how businesses return to physical activity in the delivery of 
goods and services. With the economy poised for some growth owing to the rebound of the tourism industry, every effort 
has now to be placed on the transformation of MSMEs to doing business better and more profitably. 

To assist in this preparation, the SBA concluded its Strategic Plan for the period 2022 – 2025, VISION 2025, to provide a 
road map for the recovery period post-COVID-19. This plan drew on the input from members, staff and the Board of 
Directors, in a series of workshops and focus groups, to provide the association with wide ranging perspectives from its 
key stakeholder groups, on the way forward. 

The SBA will focus its programming on four thematic areas during the life of the Plan: 

 RESEARCH AND ADVOCACY, 
 CAPACITY BUILDING, 
 RESOURCE MOBILISATION AND 
 MEMBERSHIP SUPPORT SERVICES. 

The ensuing years ought not to be about doing things the same. The coronavirus pandemic disrupted business, leaving a 
trail of uncertainty about the sector’s resilience and its ability to respond to exogenous shocks. This is further 
compounded by the ongoing Ukrainian war and the disruption to global supply chains. 

The SBA, with strategic plan in hand, and buoyed by strong stakeholder partnerships, must continue the digital transfor-
mation amongst members that will assist them in adopting new business models, provide relevant capacity building 
support and advocate more aggressively for sustainable improvements in the business environment.  It is now not a case 
of if, but when, for the survival and transformation of the MSME sector.

PRESENTED ON BEHALF OF THE BOARD OF DIRECTORS
BY 

NEIL CORBIN
CHAIRMAN 
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SMALL BUSINESS ASSOCIATION OF BARBADOS
 OFFICE

Suite 101 Building #4 
Harbour Industrial Estate

St. Michael, Barbados

Tel. (246)228-0162 
Fax. (246)228-0613

Email: theoffice@sba.bb
Website: www.sba.bb

Small Business
ASSOCIATION


