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5. INFORMATION SESSIONS

Several information sessions were held 

throughout the year to address current 

a�airs issues, areas of business 

development, and other educational 

topics to assist members in the 

e�ective management of their �rms. A 

total of ten sessions were organised 

focusing on developing an export 

culture, digital integration, and mental 

health, among other areas. The 

sessions were held online and 

livestreamed via the SBA’s Facebook 

platform.  Table 2 provides a list of the 

monthly sessions, whereas �gures 7 – 

10 demonstrate diagrammatically, the 

attendance per session and the 

distribution of participants in the areas 

of gender and membership. The data 

further shows a signi�cant growth in 

the patronage of the monthly sessions 

in the year under review compared to 

the previous �scal period. 
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WEBINAR

Developing a Culture of Preparedness Amongst 
People

Developing a Framework for Alternative Financing for 
MSMEs

Locally Developed; Global Reach - A Discussion on 
Exporting Your Business

It’s Not Business as Usual – Helping MSME’s Through 
Payments and Digital Integration

Virtual Christmas Showcase

The SBA’s Journey into 2022

Virtual Tax Clinic – What Should You Know to Become 
Tax Compliant?

Facilitating an Export Culture among Small Firms

Taking Care of Your Mental Health - Implications for 
the Bottom Line

Mitigating the Risk of Natural Disasters - Preparing 
for the Storm

ATTENDANCE

58

63

41

41

114

275

100

75

90

62

MONTH

July

August

October

November

December

January

February

March

May

June

T A B L E  2

F I G U R E  7

M E M B E R  I N F O R M A T I O N  
S E S S I O N S  A T T E N D A N C E  F Y  2 0 2 1  -  2 0 2 2

F I G U R E  8



3.1 E-Communications 

Due to the heavy reliance on social media & the SBA’s website to promote members’ products and the 
association’s service offerings, data is gathered and collated monthly on the public engagement with these 
platforms. This information assists in assessing the impact of these mechanisms in communicating the SBA’s 
message and to provide the opportunity to improve as needed. 

17

BOARD REPORT 2021 - 2022

51%

6  MEMBERSHIP

The SBA continued during the year, to 

attract new members to the organisation. 

The waiver of the annual subscription fee 

remains a value proposition for new 

members, particularly due to the harsh 

economic conditions a�ecting the business 

environment.  At the end of June 2022, a 

total of 195 new �rms joined the association, 

a slowing of growth from the previous 

�nancial year during the height of the 

COVID-19 pandemic. 

For the second straight year, female-owned 

busineess represented the majority of the 

new �rms, at 67% of the businesses, while 

general services was the main sectoral 

grouping, at 59%. The majority of the new 

businesses were micro – with less than 5 

employees or earning annual revenues 

under $500k. The association attracted 

membership from all 11 parishes, however 

the majority came from St Michael (47%), 

followed by Christ Church at 18%.

M E M B E R S H I P  
D I S T R I B U T I O N

MEMBERS

NON MEMBERS

O U R  B O A R D  R E P O R T
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49%

69%

G E N D E R
D I S T R I B U T I O N

FEMALE

MALE

31%

F I G U R E  9 F I G U R E  1 0

30 34

119

393

NEW MEMBERSHIP
COMPARISION

2017
-

2018

2018
-

2019

2019
-

2020

2020
-

2021

2021
-

2022

195

F I G U R E  1 1

67%

G E N D E R  D I S T R I B U T I O N

FEMALE

MALE 

33%

F I G U R E  1 2



FEMALE

MALE 
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N E W  M E M B E R S H I P  D E M O G R A P H I C
S E C T O R A L  D I S T R I B U T I O N

PROFESSIONAL SERVICES 4%

WHOLESALE/ RETAIL 17%

F I G U R E  1 3

GROUP 1%

MANUFACTURING 8%

CONSTRUCTION 3%

AGRIBUSINESS 8% 

GENERAL SERVICES 59%

97%

B U S I N E S S  C L A S S I F I C A T I O N

MICRO 97%

SMALL 2%

33%

F I G U R E  1 4

GROUP 1%

2%

ST. LUCY 3%

ST. PETER 2%

F I G U R E  1 5

ST.JAMES 6%

ST. ANDREW 1%

ST. JOHN 1%

ST. JOSEPH 3%

ST. THOMAS 6%

ST. GEORGE 6%

ST. MICHAEL 47%

ST. PHILIP 8%

CHRIST CHURCH 18%

47%
P A R I S H  D I S T R I B U T I O N

ST. LUCY 

ST. PETER 

ST.JAMES

ST. ANDREW
ST. JOHN 

ST. JOSEPH

ST. THOMAS

ST. GEORGE

ST. MICHAEL

ST. PHILIP

CHRIST CHURCH

1%

59%

17%

3%

8%

4%

8%

1%
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Below are images of some presenters 
during STOSEC.

7. SMALL BUSINESS WEEK 2021
The SBA hosted the 18th iteration of 
Small Business Week (SBW) in 
September 2021, in a virtual format 
owing to the ongoing pandemic. 

A. ACTIVITIES  

I. CHURCH SERVICE
A Church Service was held at the New 
Dimension Ministries Church on 
Barbarees Hill, St. Michael and 
streamed live via the church and the 
SBA’s Facebook pages. Several 
persons joined the session in person, 
while members and stakeholder 
viewed the service online.  

II. STATE OF THE SECTOR CON-
FERENCE
The State of the Sector conference 
(STOSEC) was held at the Barbados 
Hilton Hotel and featured specially 
invited guests, in attendance at the 
physical location. Over 140 persons 
watched the event online. Presenta-
tions during the conference included 
the keynote address from the secre-
tary general of CARICOM; the execu-
tive director of the Caribbean Export 
and partners of the global firm, 
Think Global. An opening ceremony 
preceded these presentations and 
featured addresses from the Minister 
of Small Business, the SBA president 
and title sponsor, FLOW Business. 
STOSEC was dubbed ‘The Regional 
Perspective’ and attracted persons 
from several countries in the hemi-
sphere. 
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MICRO 97%

SMALL 2%

GROUP 1%
Minister Kerrie Symmonds - Minister of Small Business & Entrepreneurship

Dr. Carla Barnett - Secretary General of CARICOM

Deodat Maharaj -  Caribbean Export Development Agency

Team from Think Global, Brazil
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III. YOUTH FORUM

The annual Youth Forum was again held 

virtually due to COVID-19 and was 

presented as a Facebook Premiere. The 

Youth Forum featured:

A Look at our Youth Entrepreneurs

Life Hacks for Streamlining your Career - 

Jessica Reid Virtual Aide Barbados

Entertainment – Kiah Shurland

Importance of Innovation and Technolo-

gy in Developing Your Career – Matthew 

Springer, Holistec; and

A Virtual Treasure Hunt.

IV.  SMALL BUSINESS AWARDS

The Small Business Awards event also 

featured an online format as well as 

in-person attendance. Members vied for 

prizes in a number of sectoral categories 

including micro, small and medium 

business segments. Other special awards 

were also presented including prizes for 

members of the public who participated 

in the inaugural “FOLLOW US TO 

SMALL BUSINESS WEEK” promotion. 

Above are images of the youth entrepreneurs making their presentations.

AWARD

The Business Start-Up Award

The Micro Business Award

The Small Business Award

The Group Member Award

The President’s Award

The Minister’s Award for Innovation

Entrepreneurship Award 2021

People’s Choice Award 

Public Participation Award

WINNER

DWP Saturnia Travertini Italia

Safe Food Essentials

Shine Automotive Inc.

Pig Farmers Cooperative Society

Robert Homer (RMH Financial Consultants Inc)

IMORO

Shine Automotive Inc.

Delice la Crème 

Kimmele Jn-Pierre

FOLLOW US TO SMALL BUSINESS WEEK 

PROMOTION

The FOLLOW US TO SMALL BUSINESS WEEK 

promotion was created to give exposure to 

businesses who joined the association during the 

period July 2019 to June 2021. Businesses were 

posted each day of the promotional period, to the 

SBA’s social media channels, and the public was 

invited to tag or text the name of their favourite 

business, to win daily prizes. Daily winners 

advanced to a final round to be eligible for the 

grand prize, which was presented at the Awards 

event on the final day of SBW.
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LOOKING AHEAD

The SBA enters the new financial year with cautious optimism. The COVID-19 pandemic still relevant and impacting lives 
and livelihoods, necessitates that diligence is observed in how businesses return to physical activity in the delivery of 
goods and services. With the economy poised for some growth owing to the rebound of the tourism industry, every effort 
has now to be placed on the transformation of MSMEs to doing business better and more profitably. 

To assist in this preparation, the SBA concluded its Strategic Plan for the period 2022 – 2025, VISION 2025, to provide a 
road map for the recovery period post-COVID-19. This plan drew on the input from members, staff and the Board of 
Directors, in a series of workshops and focus groups, to provide the association with wide ranging perspectives from its 
key stakeholder groups, on the way forward. 

The SBA will focus its programming on four thematic areas during the life of the Plan: 

 RESEARCH AND ADVOCACY, 
 CAPACITY BUILDING, 
 RESOURCE MOBILISATION AND 
 MEMBERSHIP SUPPORT SERVICES. 

The ensuing years ought not to be about doing things the same. The coronavirus pandemic disrupted business, leaving a 
trail of uncertainty about the sector’s resilience and its ability to respond to exogenous shocks. This is further 
compounded by the ongoing Ukrainian war and the disruption to global supply chains. 

The SBA, with strategic plan in hand, and buoyed by strong stakeholder partnerships, must continue the digital transfor-
mation amongst members that will assist them in adopting new business models, provide relevant capacity building 
support and advocate more aggressively for sustainable improvements in the business environment.  It is now not a case 
of if, but when, for the survival and transformation of the MSME sector.

PRESENTED ON BEHALF OF THE BOARD OF DIRECTORS
BY 

NEIL CORBIN
CHAIRMAN 
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SMALL BUSINESS ASSOCIATION OF BARBADOS
 OFFICE

Suite 101 Building #4 
Harbour Industrial Estate

St. Michael, Barbados

Tel. (246)228-0162 
Fax. (246)228-0613

Email: theoffice@sba.bb
Website: www.sba.bb

Small Business
ASSOCIATION


